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The context 

Altroconsumo, OCU, DECO and Test-Achats are partners of the project MILE21. 

 
The project MILE21 foresees the development of an European platform, embedded into each 

Euroconsumers website, to raise public awareness on fuel consumption and emissions. Drivers, 

in fact, will have the opportunity to monitor own fuel consumption and to receive specific advises 

to reduce own impact on the environment. In addition, all interested people will have available 

a specific tool to search for most efficient cars on the European market: a car comparator tool. 

The main asset of the project is represented by MILE21 platform, included into a specific HUB in 

the case of consumers organizations. The HUB will include all media materials produced by 

consumers organizations guided by Altroconsumo. 

MILE21 platform will be launched in Italy, Spain, Portugal and Belgium from September 2020, 

that is the starting date also of the marketing campaign. The last will continue up to August 2021, 

which represents the end of the project. 

 

 

The supplier: HDM Srl (H-FARM) 

Following a comparative selection among 3 potential suppliers, Altroconsumo has 

selected HDM Srl to carry out the web marketing campaign. 

The following plan is based on key activities foreseen in the proposal received by the company 

selected. 

 

 

Marketing Plan and digital communication 

The document will be used as guide for all consumers organizations involved in the project 

in order to ensure a strong coordination and an high level of effectiveness of activities foreseen. 



The objective 

The objective is to increase the volume of traffic on all media materials produced within 

the project, mainly videos materials produced to be posted on social networks and inside each 

Euroconsumers organizations website. 

 

 

The target audience 

The target audience is represented by men/women, aged 25-55, interested into cars, fuel 

consumptions and emissions, potential savings linked to green driving and environmental 

choices. 

 

 

Strategy of communication 

To increase the traffic on media contents developed, the investment foresees two main 

channels: 

- Facebook social advertising: it will cover the target identified and will ensure media 

materials visualization. The channel will be activated on Italy to not disperse the limited 

resources that have been budgeted. The format chosen is Video ad, suitable for 

maximizing users reach and increase visibility of contents; 

 

- Native advertising: native ads are foreseen to generate qualitative traffic on-site. The 

planning provides a constant coverage for all Euroconsumers countries, with three peaks 

for most relevant editorial content. 

 

Focus on Native Advertising 

Native advertising represents the natural extension of editorial contents of the websites 

where it is hosted, both from a visual and thematic point of view. 



These formats attract the user's attention spontaneously and in a non-invasively way. Their 

appearance, in fact, is more similar to a content than to an advertisement. This feature makes it 

the best format when it is necessary to promote high quality editorial contents. 

Native Advertising announcements will be shown to users who have shown interest in the issue 

of environmental sustainability, while browsing the sites of their interest. Upon clicking on the 

ad, users will be directed to the MILE21 hub of each Euroconsumers country to learn more about 

the fuel consumption and emission. 

 

 

Update of the plan and calendar 

Altroconsumo will charge an external supplier for the production of media materials. 

When the company will be selected and all materials defined, the plan will be updated with the 

indication of media materials available each month. 


